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Council resolved, at the Long-Term Plan meeting on 11 February 2025, for staff to undertake
research and pre-consultation to inform the development of a Draft Local Alcohol Policy.

The purpose of this research is to assess community perceptions of alcohol-related problems
and current licensing practices in Hamilton, and to understand whether residents believe
additional rules are needed around the sale of alcohol. The findings, alongside industry data
and research, will support Elected Members with the decision to either end the process here
or to proceed with drafting a Local Alcohol Policy (LAP).

The survey was about community experiences and preferences. It did not ask whether
respondents supported or opposed the development of an LAP.

This consultation was opt-in and was live from 3 February - 24 February.

We received a total of 450 submissions - from 422 individuals and 14 representatives of
organisations. A further 14 respondents did not indicate whether their submission was made
on behalf of an individual or organisation.

Te Koohao Health coordinated 44 unique individual submissions.
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Processing feedback

Any emails or hardcopies were entered into our online survey
tool.

The majority of our submissions were made through our
online survey tool, hosted on Council’'s Have Your Say page.

Any attachments were manually checked.

Copilot was used to analyse comments with all findings

reviewed and quality-assured by a Research & Insights
Advisor.

Counts and percentages were calculated using Microsoft
Excel. Text comments were grouped into themes.
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About our respondents
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Age groups

421 of the 450 respondents disclosed their age.
1 respondent was under 16 and 1 respondent was 16-19.
Respondents could select more than one ethnicity.
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About our respondents

Area Comparison
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350 of the 450 individual respondents mentioned their location through have your say page.
52 respondents submitted via email and did not provide their location
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Who we heard from

Where respondents live Are you giving feedback on behalf of an
organisation?

« 89% of respondents (n = 402) live in
Hamilton

* 11%, (n = 48) of respondents indicated
they live outside Hamilton (including 10
from Waipaa district, 31 from Waikato
district)

® No, these are my own personal views  ®Yes, | am a spokesperson = No response
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About our respondents

What type of alcohol licence do you hold?

| have an off-licence
| have an on-licence
| have a club-licence

| have a Manager's Certificate

Note : 16 respondents hold an alcohol licence, some hold multiple licences.
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Alcohol-related problems in the community

Do you think there are any alcohol-related problems in your community?
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Alcohol-related problems in the community

What are the alcohol-related problems in your community?

250
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200
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178
150
134

100
50
0

Public disorderly behaviour Violence Health problems Litter Noise

Note: respondents could choose multiple options.
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Themes from individual responses
for alcohol-related problems

“Tell us the reason for your response”

Public disorder &
safety in public
places

/_/\ n=97
“Living in Hamilton \

Central... people are
visibly drunk and
drinking in the
streets... loud,
littering, approaching

Safetyrisk from

harm &
domestic violence

Family

alcohol-related
litter and broken
lass

“Alcohol misuse... )

n=28

contributes to
whaanau violence and

unsafe home

environments,

“Broken glass is often
found on footpaths...
a danger to children

(andom people.” )

. _ o and pets.”
\_ /mpacting tamariki.” )

\

A

)

Health and
wellbeing impacts
associated with
alcohol use

f_/\ n=42
“I'am an AOD cl

inician.. \
people presenting with
significant
alcohol-related
problems at an

y, \increasing/y early age.” )
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Little to no

alcohol-related
concern expressed

| have not noticed any
concerning alcohol
related behavior.




Alcohol-related problems in public spaces

Do you think there are any alcohol-related problems in public spaces
(including parks)?

35%

30%

29%
51% of
oo respondents
22% felt the issues
oo % were minor to
moderate.
16%
15% 14%
10%
5%
0%
None Minor

Moderate Serious Very serious
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Themes from individual responses for
alcohol-related problems in public spaces

“Tell us the reason for your response”

A A -
Litter, broken glass & Homelessness & social Drinking in public
alcohol-related waste vulnerability spaces

n=233 n=23

n=264
“Empty cans, bottles and ]

drink RTDs and leave

“Teens meet in parks to
broken bottles behind.”

broken glass are everywhere in
parks.”

more of an issue (alcohol
being a factor of that)”

“I'd say homelessness is J
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On-licence places that sell alcohol

What do you think about the number of places that sell alcohol in your
area?

300
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0
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mFartoofew ®Toofew mAboutright Too many  ®Fartoo many No opinion
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Off-licence places that sell alcohol

What do you think about the number of places that sell alcohol in your

area?
250
232
200
182
176

150

132

98
100 92
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50 51
50 46
35
T 19 24 24
13 11 10
0
Bottle stores Supermarkets Small grocery stores
mFartoofew ®mToofew mAboutright Too many M Fartoo many No opinion
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Sensitive sites

“Which of the following do you consider to be sensitive to alcohol-related
harm (sensitive site)?”

80%

70% 69% e .
° 65%
61% 61%
60%
51%
50%
42%

40%
30%
20%
10%

0%

Addiction and rehab Secondary schools Intermediate schools Primary schools Early learning centres Hospital and medical Marae Places of worship
centres centres
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Themes from individual responses

“Why do you think these are sensitive sites?”

Vulnerability &

community safety

“These sites have vulnerable
people who deserve
protection from alcohol harm.”

Addiction & rehab
triggers

Opposing views /

Protection of children survey bias

n =30

n=32

“Sensitivity is exaggerated”
“Regulation punishes
responsible drinkers”

“Recovering people
shouldn’t have to walk past a
liquor store on their way to

rehab.”

“Kids shouldn't walk past
drunk people or alcohol
advertising on their way to
school.”
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Restrictions near sensitive sites

“Do you agree or disagree that places that sell alcohol should be restricted
from being close to a sensitive site?”

60%
50% 48%

40%
69% of

respondents
30% agree that

21%
12%
9% 89%
I

Strongly agree Agree Neutral Disagree Strongly disagree No response

alcohol sales
should be
restricted near
sensitive sites

20%

10%

0%
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Licensed premises near sensitive sites

“Which of the following licensed premises do you think should be restricted
from being close to sensitive sites?”

100%
90%
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70%
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40%
30%
20%
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Trading hours: On-licences and clubs
What time do you think premises listed below should start selling alcohol?
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Trading hours: On-licences and clubs

What time do you think premises listed below should stop selling alcohol?

70%

60%

50%

40%

30%

20%

10%

0%

61%
17%
12%
3% 4% 3%
Cafes
8 April 2026

43%

27%

9%

5%

Resturants

m Before12am midnight

4%

27%
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B 12am midnight ™ 1am 2am ®3am 4am
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Trading hours: Off-licences

What time do you think the premises listed below should start selling
alcohol?

50%

47%
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45%
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Trading hours: Off-licences

What time do you think the premises listed below should stop selling
alcohol?
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Key findings

« 44% of respondents believe there are serious or very serious alcohol-related problems in
the community. 42% of respondents believe problems are minor or moderate, and 13%
think there are no problems.

 Public disorderly behaviour and violence were the most mentioned problems.

« 41% of respondents said that in public spaces (including parks) there are either no alcohol-
related problems, or they are minor.

- More respondents said the number of cafes, restaurants, bars/taverns and supermarkets in
their area that sell alcohol are about right.

* 61% of respondents said there are too many, or far too many bottle stores in their area.



Key findings

« Most respondents (69%) agreed places that sell alcohol should be restricted from being
close to sensitive sites, with 93% specifying bottle stores.

 For all on-licence premises, the most popular suggested time to start selling alcohol was
after 12pm midday.

- The most popular suggested time for cafes, restaurants, bars/taverns and clubrooms to
stop selling alcohol was before 12am midnight.

 For off-licence premises (bottle stores, supermarkets and small grocery stores), the most
popular start and finish time for alcohol sales were 11am to 10pm.

« Key themes from all comments included concerns about public disorder, crime,
vulnerability and community safety.
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Themes from social media

« We received 63 relevant comments across our social media posts.
* Social media commentary was de-identified, then analysed using CoPilot.

e The most common themes from these comments were:

Y 4

&

Trust,

Council should
transparency Cost and ratepayer

stick to core
services

Alcohol harm
perceptions
12 comments

Other comments

and pre-decided spending concerns 3 comments

outcomes 21 comments

9 comments
19 comments

* Some respondents provided more than one comment.
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Engagement
Tactics + results



Engagement tactics

@ Hamilton City Council

@ Published by Brandwatch @ - 5 February - @
§+We want your views on alcohol in Hamilton!

Your feedback on alcohol access and alcohol-related issues in our city will help us decide whether to
develop a Local Aicohol Policy or not. The Policy would be a set of rules that can guide when, where,
and how alcohol is sold to help reduce harm.

Make it official and have your say in our survey: https://brnw.ch/21wZFqR
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perceptions
survey... will you?
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@ Have your say

Social media story. Campaign handout.
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We want to hear your views on
alcohol access and any related issues

We want to hear your views on alcohol access ot

3
and any related issues in our community. °‘:§§3 W
Your feedback will help us decide if we should 3 "&fr:"_r‘;';“
draft a Local Alcohol Policy (LAP).

Have your say by 24 February 2026 at
hamilton.govt.nz/haveyoursay
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Poster and newspaper advertisement.



Engagement results

Reached

Heard about the consultation

Engaged

Sought more
information

102,223 reached on social media

2 newspaper advertisements

1 media release

Posters, digital collateral, email banners,
stakeholder emails and messages
distributed through libraries and external
partners

Social media links were clicked 820 times
141 total social media post comments
2074 visits on our consultation page




. What's next?

Council will consider these community insights when deciding if
they want to progress with drafting a Local Alcohol Policy or not.

A date for Elected Members to debate and decide on the next steps
is still to be confirmed. The original date of 2 April 2026 is no
longer available due to the need to prioritise Annual Plan
decision-making.

Submitters will be informed of the meeting date

9

once confirmed.
Hamilton
City Council

Te kaunihera o Kirikiriroa
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